


ABOUT THE COVER:
The �rst edition of the Dallas 
500 sported a gray-on-black 
graphic cover. While striking, 
it didn’t covey the energy of 
North Texas and the leaders in 
the book. Subsequent 
editions featured business 
stalwarts. Las year, we 
photographed next-gen 
leaders, and this year, we did 
the same, showcasing 
up-and-comers who are 
taking Dallas into the future. 
Under the direction of Design 
Director Hamilton Hedrick, we 
shot on location at The 
Adolphus Hotel. 
Photographer Sean Berry did 
individual sessions then 
worked his post-production 
magic. Thank you to Hamilton 
and Sean and our cover 
models—two of whom 
signi�cantly changed travel 
plans to participate.

LETTER FROM THE EDITOR

the Dallas 500, our take on the most powerful 
and in�uential business leaders in North Texas. 
It includes some of the most recognizable 
names in business, along with nearly 200 new 
and emerging leaders. You would think that 
a�er seven years of producing the book, it 
would become harder to discover under-the-
radar people of in�uence, but the reverse is 
true. Our circles of connections and sources in 
this growing market continue to expand; 
paring down the list to 500 is the hard part.

As always, we asked the leaders about their key 
strategies, industry trends, and forecasts for the 

future. And, in keeping with our 
mission of connecting the C-Suite in 
North Texas, we also asked for some 
fun personal info. One of my favorite 
new questions this year is, “As you 
enter your o�ce, what would you 
choose to be your walk-up song, and 
why?” A�er a heart scare in 2020, Ken 
Hersh told us, “�is one is easy: 
‘Staying Alive’ by the Bee Gees.” 
PepsiCo Foods CEO Steven Williams 
said, “My go-to theme song for years 
has been, ‘All I Do is Win’ by DJ 
Khaled—because I like to win.” And 
new Southwest Airlines chief exec 
Bob Jordan chose “the Aggie War 
Hymn, of course!”

We also asked about dream cars      
(the DeLorean from Back to the 
Future was a popular choice) and 
what they like to order at their favorite 
restaurants (from hole-in-the-wall, 
local hangouts to �e Charles and     
Al Biernat’s). On a more serious note, 
we asked the 500 what they would do 
to make Dallas even be�er—our 
mission here at D Magazine Partners.

�e pro�les in this book will inform, 
entertain, and inspire. �ey’ll make 
you feel proud and grateful to live in 
such a vibrant region. As Mark Cuban 
told us, “�e energy, the spirit, the heart, the 
can-do-optimism—it’s like anyone in Dallas 
can do anything if we only prepare them and 
give them a chance. �at’s why I love Dallas 
so much.”
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A�er more than six decades of entrepreneurship, John Billingsley began a new 
chapter as a renewable energy developer when he noted wind farm projects 
being initiated in his native West Texas – projects that weren’t necessarily in the 
best interests of the landowners. Billingsley felt he could create a more equitable 
business structure – and based on this approach, a�er 12 years, Tri Global 
Energy is one of America’s top 10 developers of clean, renewable wind and solar 
power operations with projects in Texas, Illinois, Indiana, Nebraska, Pennsylva-
nia, and Virginia. Texas is America’s leading producer of wind energy and ranks 
number two for utility-scale solar power production.

“Sustainability and success are about more than just advancing innovative 
renewable and clean energy technologies; it’s about environmental stewardship 
and community investment. I am proud of what our team does every day to 
further this work,” he says.

Among other things he shared with D CEO editors was the one thing he would 
like to improve about North Texas. “Dallas is a great place to live and work but, 
like all major cities, it has a clean air problem,” he said. “I’d like to change that by 
cleaning up the air we breathe with smart homes and businesses—making the 
transition toward a net-zero environment. As a community, we would need to 
develop a system of removing our pollution through a set of achievable goals 
that everyone in Dallas would get behind in order to make a lasting, sustainable 
transition.”

Billingsley has recapped his career and the journey of Tri Global Energy in his 
book, Texas Wind Force, available on Amazon.

John Billingsley Is One of
Dallas 500’s First Renewable Energy
Executive Honorees
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The Chairman and CEO of Tri Global Energy is named one of Dallas-Fort Worth’s most powerful business leaders.


